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The national strategy for action on suicide prevention, titled Reach Out, was published in September 2005.1 The definition of suicide used by the authors was ‘suicide is a conscious or deliberate act that ends one’s life when an individual is attempting to solve a problem that is perceived as unsolvable by any other means’.
Reach Out makes the point that social changes have impacted on the nature and extent of suicidal behaviour in Ireland. Suicide rates doubled during the 1980s and 1990s. This was a time when society experienced considerable transition from an agricultural rural economy to an urban service-orientated one.
This strategy document builds on work by a number of groups since 1995. The four levels of action identified in the strategy were developed through a series of consultations throughout Ireland. The levels of action are: general population approach, targeted approach, responding to suicide, and information and research. 

